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ANNOTATIONS

Release of Nielsen Consumer and Media Insights
Q12018 -Q4 2018

DELETED PUBLICATIONS:

NZ Bride & Groom
Remix

EMBARGO:
Please note that this information is subject to an embargo - the figures must not be
released into the public domain until midday on Thursday 28 February 2019.

FURTHER INFORMATION:

If you have any questions regarding the Nielsen Consumer and Media Insights Survey
report, please contact your Account Manager or the Nielsen Media Helpdesk 0800 457
226.
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HOW TO READ THIS DOCUMENT

Previous readership release period

This is the latest measurement period Q1 18-Q4 18
(Jan 18 - Dec 18) Year on Year comparison

Average Issue Readership

CMI Q118 - CMI Q4 17 - CMI Q117 -
Q418 Q318 Q417

4065

113
3.4%

POPULATION POTENTIALS (000s)

(TOTAL 10+) 3974 3894

MAGAZINE A 120
3.1%
This figure is the number of people
This figure is the amount of people in New Zealand (113,000) who read MAGAZINE A
over the age of 10. in the issue period.
It tells us that there were over 4 million people aged This equates to 3.4% of the New
10+ years in New Zealand in the period Q1 18 - Q4 18 (Jan Zealand population (10+).
18 - Dec 18)

Average Issue Readership (AIR) is sometimes described as the number of people who read
a “typical issue” within the issue period. For more information on defintions please
contact Nielsen.
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YEAR ON YEAR COMPARATIVES
Q118-Q418




MAGAZINE TOPLINES

CMIQ1 18 - CMIQ4 17 - CMIQ1 17 -
Q418 Q318 Q417
POPULATION POTENTIALS (000s) 4,161 4,161 4,065
TOTAL SAMPLE 10+ 10,355 10,474 11,063

CMI Q118 - CMIQ4 17 - CMIQ1 17 -
Q418 Q318 Q417

119 117 110
LUCKY BREAK
2.8% 2.8% 2.7%
193 192 196
NEW ZEALAND LISTENER
4.6% 4.6% 4.8%
510 537 576
NEW ZEALAND WOMAN'S WEEKLY
12.2% 12.9% 14.2%
306 328 337
THE TV GUIDE
7.4% 7.9% 8.3%
131 140 157
TIME
3.2% 3.4% 3.9%
496 520 541
WOMAN'S DAY
11.9% 12.5% 13.3%

CMIQ1 18- CMIQ4 17 - CMIQ1 17 -
Q418 Q318 Q417
138 150 178
3.3% 3.6% 4.4%

AUTOTRADER
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AVERAGE ISSUE READERSHIP

CMI Q1 18 - CMI Q4 17 - CMI Q117 -
Q418 Q318 Q417
92

107 105
BOATING NZ
2.6% 2.5% 2.3%
100 94 102
DEALS ON WHEELS/FARM TRADER
2.4% 2.3% 2.5%
293 311 335
HEALTHY FOOD GUIDE
7.1% 7.5% 8.2%
409 394 357
KIA ORA
9.8% 9.5% 8.8%
104 105 106
KIWI GARDENER
2.5% 2.5% 2.6%
90 81 63
M2
2.2% 2.0% 1.5%
224 217 238
MINDFOOD
5.4% 5.2% 5.9%
MOTORHOMES, CARAVANS & 75 70 73
DESTINATIONS 1.8% 1.7% 1.8%
216 222 212
NEW ZEALAND FISHING NEWS
5.2% 5.3% 5.2%
279 286 308
NEW ZEALAND GARDENER
6.7% 6.9% 7.6%
192 184 184
NEXT
4.6% 4.4% 4.5%
198 201 210
NORTH & SOUTH
4.8% 4.8% 5.2%
180 176 167
NZ GOOD HEALTH & WELLBEING
4.3% 4.2% 4.1%
42
NZ HORSE & PONY
1.0%
454 468 475
NZ HOUSE & GARDEN
10.9% 11.2% 11.7%
226 230 230
READER'S DIGEST
5.4% 5.5% 5.7%
456 476 513
SKYWATCH
11.0% 11.4% 12.6%
485 494 491
THE AUSTRALIAN WOMEN'S WEEKLY (NZ)
11.7% 11.9% 12.1%
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CMI Q1 18 - CMI Q4 17 - CMI Q117 -
Q418 Q318 Q417
30 28 26

WILD TOMATO
0.7% 0.7% 0.7%
239 243 257
YOUR HOME AND GARDEN
5.7% 5.8% 6.3%

CMI Q118 - CMI Q417 - CMIQ117 -
Q418 Q318 Q417
255 245 250

CUISINE
6.1% 5.9% 6.1%
139 137 136
DISH
3.3% 3.3% 3.3%
147 137 127
FOOD
3.5% 3.3% 3.1%
39 40 38
GOOD
0.9% 1.0% 0.9%
94 104 102
HOME Nz
2.3% 2.5% 2.5%
111 107 90
HOMESTYLE
2.7% 2.6% 2.2%
167 162 122
METRO
4.0% 3.9% 3.0%
156 152 146
NADIA (NADIA LIM MAGAZINE)
3.7% 3.7% 3.6%
317 337 334
NEW ZEALAND GEOGRAPHIC
7.6% 8.1% 8.2%
94 96 84
NZ LIFE & LEISURE
2.3% 2.3% 2.1%
150 160 164
NZ RUGBY WORLD
3.6% 3.8% 4.0%
109 117 132
RUGBY NEWS
2.6% 2.8% 3.3%
44 51 54
URBIS
1.0% 1.2% 1.3%
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CMIQ1 18 -
Q418
891

AA DIRECTIONS

FASHION QUARTERLY

HOUSES

HUNTING & FISHING NEW ZEALAND

NEW ZEALAND WEDDINGS

OHBABY!

SIMPLY YOU (INCLUDES SIMPLY YOU
LIVING)

TASTE

THE WORD FOR TODAY

WORD FOR YOU TODAY

21.4%
154
3.7%
66
1.6%
463
11.1%
83
2.0%
90
2.2%
68
1.6%
205
4.9%
159
3.8%
55
1.3%

913

22.0%

156
3.8%

70
1.7%

475

11.4%

78
1.9%
89
2.1%
84
2.0%
196
4.7%
158
3.8%
54
1.3%

CMI Q417 - CMI
Q318 Q

Q117-
417
862

21.2%

160
3.9%

81
2.0%

483

11.9%

77
1.9%
74
1.8%
71
1.8%
181
4.5%
161
3.9%
57
1.4%

CMI Q118 - CMI Q417 - CMIQ117 -
Q418 Q318 Q417
221 208

HABITAT

210
5.0%

5.3% 5.1%
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BASIC DEMOGRAPHICS
Q118-Q418
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MAGAZINE TOPLINES

Main
Total Income
13+ 20+ 20+
Earner
POPULATION POTENTIALS (000s) 4,161 3,973 3,860 618 1,719 1,824 1,811 2,263
SAMPLE SIZE 10,355 10,170 10,044 881 4,056 5,418 5,664 6,630

Main
Income
Earner
119 116 116 8 20 90 70 66
LUCKY BREAK
2.8% 2.9% 3.0% 1.3% 1.2% 5.0% 3.9% 2.9%
193 192 192 4 80 109 106 136
NEW ZEALAND LISTENER
4.6% 4.8% 5.0% 0.7% 4.6% 6.0% 5.9% 6.0%
NEW ZEALAND WOMAN'S 510 500 491 48 106 356 305 280
WEEKLY 12.2% 12.6% 12.7% 7.8% 6.2% 19.5% 16.8% 12.4%
306 300 298 25 118 163 160 181
THE TV GUIDE
7.4% 7.5% 7.7% 4.0% 6.9% 8.9% 8.8% 8.0%
131 130 125 18 72 41 60 72
TIME
3.2% 3.3% 3.2% 2.9% 4.2% 2.3% 3.3% 3.2%
496 487 484 39 92 365 309 257
WOMAN'S DAY
11.9% 12.3% 12.5% 6.4% 5.4% 20.0% 17.1% 11.3%

Main

Main
Income
Shopper Earner

15+
138 138 133 15 86 37 54 85
AUTOTRADER
3.3% 3.5% 3.5% 2.4% 5.0% 2.0% 3.0% 3.8%
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Main

Income
Earner
107 105 103 8 82 17 39 72
BOATING NZ
2.6% 2.6% 2.7% 1.3% 4.8% 0.9% 2.2% 3.2%
DEALS ON WHEELS/FARM 100 9 %6 10 71 20 42 73
TRADER 2.4% 2.5% 2.5% 1.6% 4.1% 1.1% 2.3% 3.2%
293 285 276 30 65 198 172 147
HEALTHY FOOD GUIDE
7.1% 7.2% 7.2% 4.8% 3.8% 10.9% 9.5% 6.5%
409 404 399 36 189 184 183 251
KIA ORA
9.8% 10.2% 10.3% 5.8% 11.0% 10.1% 10.1% 11.1%
104 102 93 16 26 62 54 58
KIWI GARDENER
2.5% 2.6% 2.4% 2.5% 1.5% 3.4% 3.0% 2.6%
" 90 90 90 1 61 27 41 62
2.2% 2.3% 2.3% 0.2% 3.5% 1.5% 2.3% 2.8%
224 220 217 13 49 162 140 125
MINDFOOD
5.4% 5.5% 5.6% 2.1% 2.9% 8.9% 7.8% 5.5%
MOTORHOMES, CARAVANS & 75 75 75 4 40 31 42 48
DESTINATIONS 1.8% 1.9% 1.9% 0.6% 2.3% 1.7% 2.3% 2.1%
216 199 196 33 139 44 75 127
NEW ZEALAND FISHING NEWS
5.2% 5.0% 5.1% 5.3% 8.1% 2.4% 4.1% 5.6%
279 276 268 17 80 183 171 162
NEW ZEALAND GARDENER
6.7% 7.0% 7.0% 2.7% 4.6% 10.0% 9.4% 7.2%
192 192 191 8 25 159 132 100
NEXT
4.6% 4.8% 5.0% 1.2% 1.5% 8.7% 7.3% 4.4%
198 197 195 8 80 110 111 135
NORTH & SOUTH
4.8% 5.0% 5.0% 1.3% 4.7% 6.0% 6.1% 5.9%
180 177 164 26 44 110 98 89
NZ GOOD HEALTH & WELLBEING
4.3% 4.4% 4.3% 4.2% 2.6% 6.0% 5.4% 3.9%
42 37 31 15 8 19 20 14
NZ HORSE & PONY
1.0% 0.9% 0.8% 2.4% 0.4% 1.1% 1.1% 0.6%
454 450 448 18 122 314 285 260
NZ HOUSE & GARDEN
10.9% 11.3% 11.6% 3.0% 7.1% 17.2% 15.7% 11.5%
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READER'S DIGEST

SKYWATCH

THE AUSTRALIAN WOMEN'S
WEEKLY (N2Z)

WILD TOMATO

YOUR HOME AND GARDEN

226
5.4%
456
11.0%
485
11.7%
30
0.7%
239
5.7%

225
5.7%
440
11.1%
475
12.0%
30
0.8%
234
5.9%

224
5.8%
433
11.2%
469
12.2%
30
0.8%
231
6.0%

1.3%
45
7.3%
47
7.6%

0.1%
11
1.8%

100
5.8%
201

11.7%

95
5.5%

0.5%
49
2.8%

20+

118
6.5%
210
11.5%
343
18.8%
20
1.1%
179
9.8%

120
6.6%
212
11.7%
292
16.1%
18
1.0%
154
8.5%

Main

Income
Earner

139
6.2%
264
11.7%
260
11.5%
20
0.9%
123
5.5%

Main Main
Income
Shopper
15+ Earner
255 250 246 18 84 153 150 155
CUISINE
6.1% 6.3% 6.4% 2.9% 4.9% 8.4% 8.3% 6.9%
139 137 137 8 29 101 86 74
DISH
3.3% 3.5% 3.6% 1.3% 1.7% 5.6% 4.7% 3.3%
147 142 138 23 36 88 80 72
FOOD
3.5% 3.6% 3.6% 3.7% 2.1% 4.8% 4.4% 3.2%
39 38 38 4 5 30 26 23
GOOD
0.9% 1.0% 1.0% 0.7% 0.3% 1.7% 1.4% 1.0%
94 94 93 4 36 55 49 58
HOME NZ
2.3% 2.4% 2.4% 0.7% 2.1% 3.0% 2.7% 2.6%
111 107 101 13 31 68 63 56
HOMESTYLE
2.7% 2.7% 2.6% 2.1% 1.8% 3.7% 3.5% 2.5%
167 163 162 14 70 83 76 103
METRO
4.0% 4.1% 4.2% 2.2% 4.1% 4.5% 4.2% 4.6%
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Main

Income
Earner

156 155 151 10 39 107 89 83
NADIA (NADIA LIM MAGAZINE)

3.7% 3.9% 3.9% 1.6% 2.2% 5.9% 4.9% 3.7%

317 304 294 52 155 110 144 188
NEW ZEALAND GEOGRAPHIC

7.6% 7.6% 7.6% 8.5% 9.0% 6.0% 8.0% 8.3%

94 94 94 3 20 72 59 57
NZ LIFE & LEISURE

2.3% 2.4% 2.4% 0.4% 1.1% 3.9% 3.2% 2.5%

150 130 119 43 78 29 39 75
NZ RUGBY WORLD

3.6% 3.3% 3.1% 7.0% 4.5% 1.6% 2.2% 3.3%

109 95 89 28 60 21 36 58
RUGBY NEWS

2.6% 2.4% 2.3% 4.6% 3.5% 1.1% 2.0% 2.6%

44 44 44 0 17 27 23 30

URBIS

1.0% 1.1% 1.1% 0.0% 1.0% 1.5% 1.3% 1.3%

\YEllg!

Main
Income
20+ 20+ Shopper Earner
15+
891 880 864 62 414 415 448 571
AA DIRECTIONS
21.4% 22.1% 22.4% 10.0% 24.1% 22.8% 24.8% 25.2%
154 152 144 19 20 116 80 79
FASHION QUARTERLY
3.7% 3.8% 3.7% 3.1% 1.1% 6.3% 4.4% 3.5%
66 65 64 4 31 31 30 40
HOUSES
1.6% 1.6% 1.6% 0.7% 1.8% 1.7% 1.7% 1.8%
HUNTING & FISHING NEW 463 435 414 87 248 127 173 256
ZEALAND 11.1% 11.0% 10.7% 14.1% 14.5% 7.0% 9.5% 11.3%
83 79 75 13 15 56 37 38
NEW ZEALAND WEDDINGS
2.0% 2.0% 1.9% 2.1% 0.9% 3.0% 2.0% 1.7%
90 89 89 2 12 77 63 38
OHBABY!
2.2% 2.2% 2.3% 0.3% 0.7% 4.2% 3.5% 1.7%
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Main

Income
Earner
SIMPLY YOU (INCLUDES SIMPLY 68 67 67 2 9 57 44 38
YOU LIVING) 1.6% 1.7% 1.7% 0.4% 0.5% 3.1% 2.4% 1.7%
205 199 191 28 37 141 115 9%
TASTE
4.9% 5.0% 5.0% 4.5% 2.1% 7.7% 6.3% 4.2%
159 155 155 14 48 97 88 84
THE WORD FOR TODAY
3.8% 3.9% 4.0% 2.2% 2.8% 5.3% 4.9% 3.7%
55 55 54 5 15 34 28 25
WORD FOR YOU TODAY
1.3% 1.4% 1.4% 0.9% 0.9% 1.9% 1.5% 1.1%

Main
20+ Income
Earner
210 205 205 10 63 137 124 117
HABITAT
5.0% 5.2% 5.3% 1.6% 3.7% 7.5% 6.9% 5.2%
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ABOUT NIELSEN

Nielsen Holdings N.V. (NYSE: NLSN) is a global information and
measurement company with leading market positions in
marketing and consumer information, television and other media
measurement, online intelligence and mobile measurement.
Nielsen has a presence in approximately 100 countries, with
headquarters in New York, USA and Diemen, the Netherlands.

For more information, visit www.nielsen.com.

Copyright © 2019 The Nielsen Company. All rights reserved.
Nielsen and the Nielsen logo are trademarks or registered
trademarks of CZT/ACN Trademarks, L.L.C. Other product and
service names are trademarks or registered trademarks of their
respective companies. 14/7395
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